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INTRODUCTION

Ladies and gentlemen,

The online voting forms I describe in this publication represent an extraordinary potential
with a global reach. They open up new perspectives in the field of digitisation, communication and
interaction with users.

These tools can effectively connect individuals, companies and entire organisations across
geographical boundaries and allow the collection of data, opinions or preferences in real time.
This book is the first of its kind to present their benefits, technical capabilities and practical
applications in detail. You will find not only technical descriptions and methodological
approaches, but also a wealth of valuable insights and real-world examples from a variety of
industries that show how voting forms can be used effectively to streamline processes and increase
participant engagement.

I admit that our beginnings were not easy. The idea that people and companies would
prefer online advertising orders over the traditional face-to-face approach was very visionary at
the time and often ran into mistrust and technical hurdles. The digital environment was in its
infancy at the time - many media representatives, agencies or sellers of advertising space, such as
sports clubs or regional newsrooms, did not incorporate this strategy into their marketing and
business processes. They were concerned about the loss of personal contact with customers, the
complexity of operating online systems or the lack of security measures in data transmission.

Today, after years of development, systematic testing and hundreds of meetings with
media representatives, partners and clients, we have a fully functional application, which can be
found at www.form.vote. The domain name consists of two words - "form" means *form* and
"vote" means *vote* - which symbolically captures the essence of the system: combining the
simplicity of online forms with the interactive power of voting and feedback collection.

Our project is truly international. Colleagues from the Czech Republic, Slovakia, Pakistan,
Spain, India, China, USA, Brazil, Egypt, Poland and many other countries have participated in its
development. Each of them brought to the project a unique perspective, experience and knowledge
of the local environment, which enabled us to create a system that meets the different legislative,
linguistic and cultural requirements of users, while remaining universally understandable and easy
to use.

It is extremely difficult to name all the colleagues and collaborators who have been or
continue to be involved in the project, to a lesser or greater extent. Each of them has contributed
their energy, expertise and belief in the idea that online voting has great potential.

We believe our app will reach more than a billion users worldwide and positively impact
the lives of millions of people and businesses - whether by winning a prize, gaining new
opportunities, or discovering a key business partner or customer in another country through a
simple online entry.

From the bottom of my heart and with sincere respect, I thank all the contributors,
developers, analysts, administrators and partners who have made this project possible - with their
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knowledge, perseverance and inspiration. This project is not just a technology solution, but proof
that innovation combined with vision and team spirit can truly change the world.

Thank you.
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BOOK DISTRIBUTION

The book is divided into several thematic chapters, each focusing on a particular aspect of
the subject matter and providing the reader with a comprehensive view of the topic.

Thanks to this structure, it is possible to read the individual chapters independently
according to one's own interest or area of expertise, or to read through the entire book to get a
comprehensive overview of all the interrelated areas.

Voting forms represent the future of modern interaction.

The sooner you start using them, the faster you will gain a competitive advantage -
whether as a pollster who can effectively engage a wide audience and gain valuable insights, or as
a participant who has the opportunity to actively influence the results while engaging in exciting
competitions.

Chapter 1 - HISTORY

In this chapter, we describe how we came to use voting forms, where we drew inspiration from,
and what analyses we conducted during the development of the project.

Chapter 2 - STATE OVERVIEW

This chapter provides an overview of the states in which it is possible to create voting forms or
participate in online voting.

Chapter 3 - VALUE OF EMAILS

In this chapter, we focus on the importance of email addresses in the database and how to use
them effectively, over the long term, to reach current and potential customers.

Chapter 4 - POTENTIAL

In this chapter, we will discuss the vast potential in the area of voting forms.

Chapter 5 - GENERAL APPLICATION DESCRIPTION

In this chapter, we will take a detailed look at the various features of our application.

Chapter 6 - HOW TO VOTE

In this chapter, we focus on the ways in which participants can engage in voting.
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Chapter 7 - HOW AND WHY TO CREATE A VOTING FORM

In this chapter, we focus on creating a voting form designed to reach new potential customers or
business partners.

Chapter 8 - HOW TO USE AN ADVERTISING SPACE

In this chapter, we will focus on how I can offer advertising space to voting form representatives
from TV, radio, sports clubs and other events.

Chapter 9 - CREATING A VOTING FORM - TARIF

In this chapter we will look at the process of creating voting forms using the selected
of our tariffs.

Chapter 10 - CREATING VOTING FORMS - INSERT COOPERATION

In this chapter, we will focus on the creation of voting forms and on securing advertising
cooperation
with our partners.

Chapter 11 - ONLINE STREAM

In this chapter we will focus on the online streams we organize and how they benefit guests and
voters.

Chapter 12 - Vacancies

In this chapter we will present the job opportunities we offer.

Chapter 13 - FOR SUPPLIERS

In this chapter we will look at the procedures we use to carry out tenders when purchasing various
products and services.

Chapter 14 - FOR INVESTORS

In this chapter, we present the investment opportunities that our company offers.
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Chapter 15 - DATABASE SALES

In this chapter we will look at what email databases we have for sale.

Chapter 16 - A WORLDWIDE OVERVIEW OF INVESTMENT OPPORTUNITIES

In this chapter, we will describe a worldwide overview of advertising opportunities in the voting
forms industry.

Chapter 17 - COLLABORATION WITH SCHOOLS

In this chapter we will look at how we work with secondary schools and colleges on internships,
work placements and part-time jobs for students.

Chapter 18 - CONCLUSION
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